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CHAPTER 4: SPIRITUAL AND
SOCIAL VALUES

The Cardinal Values

We' ve now established the central role of reason in human survival.
With his open-ended, objective knowledge, derived by reason, manisable pro-
duce his material valuesin limitless ways. Just as the cognitive use of reason
allows man to acquire knowledge indefinitely, using each new conclusion asa
stepping-stone to the next, so the productive use of reason allows man to create
wealth indefinitely, using each new achievement as a stepping-stone to the next.
Taking this as background, we are ready to demonstrate how spiritual valuesfit
into the structure of Objectivism. Wewill start with the most abstract, yet from
apersonal point of view, most important, spiritual values. These arethe values
that orient the rest of the ethics. Ayn Rand called them the cardinal values of
Objectivism: reason, purpose and self-esteem?.

Tolive, man must hold three things asthe supreme and ruling val ues of
hislife: Reason — Purpose — Self-Esteem. Reason, ashisonly tool of
knowledge — Purpose, as his choice of the happiness which that tool
must proceed to achieve — Self-Esteem, as hisinviolate certainty that
hismind is competent to think and his person isworthy of happiness,
which means: isworthy of life.2

The cardinal values are not external goods, things we get from the
environment. They arefundamental aspects of the processof living. Wehavea
psychological need to hold these values consciously, to esteem them, because
doing so provides us with an objective internal orientation toward the world
and toward our own lives. Thisiswhy the cardinal values are best understood
not as particular things we aim to gain and keep, once and for all, but asvalues
that we reaffirm with every thought and act.

Our need for these cardinal valuesfollows from the fact that we have
free will. Most organisms automatically act to support their lives, but Man’s
natureisdifferent. We must choose our values, and it isonly by choosing to act
in support of our livesthat we can achieve well-being. Thischoiceisthe choice
to live.

Ayn Rand held that all of ethics should be based on foll owing through,
rigorously and consistently, on the choice to live. In diagram 2.1 we saw, in
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concluding that lifeisthe ultimate value, that akey premisefor that conclusion
wasthe need for consistency in one’ shierarchy of meansand ends, i.e. inone’'s
values. On aday-to-day basis, holding on€’ slife asone’ sultimate valueisnot a
trivial task. To consistently pursuetheaim of living, one hasto haveaclear idea
of its key elements, and one must be motivated psychologically to exert the
effort required to uphold those elements. By consciously holding the cardinal
values as our highest spiritual values, we can orient our pursuit of life on the
basis of essentials. In other words, holding the cardinal valuesgivesclear, psy-
chological content to the choicetolive.

Diagram 4.1: The Cardinal Vaues

18) Man hasfreewill.

#

1) To live, man must deliberately 2) Valuation hasthree elements: a)

exert the effort to pursue con- + ameans, b) agoal or end, and c) a

sciously chosen values. beneficiary.

3) To guide and sustain the choice 4) @) One' smeansof livingisrea

to live, one needs to value a) the + son; b) one acts for purposes; c)

means, b) the ends, and c) the ben- the beneficiary of one’sactionsis

eficiary of one sactions. oneself.

Oneneedsto value Oneneedsto value One needsto value
Reason Purpose Self

Diagram 4.1 takes us step by step through this reasoning. As we go
through it, the essential connection between the cardinal values and the choice
tolivewill become more apparent.
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Premise la restates the fact that man has free will, which, aswe have
seen, is an axiomatic fact of which we are directly aware in every conscious
thought. Free will is actually acomplex phenomenon, becauseit isnot merely
the fact that we can cause our own actions, but that we can do so self-con-
sciously. From this, we can infer the conclusion stated as Premise 1: To live,
man must deliberately exert the effort to pursue consciously chosen values.
Our free will precludes our seeking values automatically, as other organisms
do. Of course our bodies pursue many values automatically—digestion of food,
circulation of the blood, etc.—but we could not survive long without values
gained through conscious action. The most abstract way of expressing thistruth
isthat, in order to live, we must choose to do so.

Recall that in Chapter 2, we concluded our examination of the biocentric
essence of the concept of “value” by recognizing that valuation has three ele-
ments: a) a means, b) a goal or end, and c) a beneficiary. This inductive
generalizationisPremise 2. In Chapter 2, we saw that each of these three major
elementsis present in the basi c features of any goal-directed action:

a) Goal-directed action involvesthe exercise of acapacity
b) Goal-directed actionisdirected to an end, i.e. something valued
¢) Goal-directed action isfor the sake of its agent

Let’ stake aperfectly mundane case of human value-seeking: going for
ajog. How would we analyze this action? The end the jogger seeksis physical
fitness, to which the exercise contributes. The means of achieving fitnessisthe
physical activity of running, for which one needs the capacities of healthy legs,
back, heart, and so on, and the will to direct those physical capacities. Finally,
someone stands to benefit from the action: the jogger, whose ability to live is
enhanced by hisfitness. We can break down any value-seeking action into these
three elements.®

Premises 1 and 2 of Diagram 4.1 lead usto conclude that to guide and
sustain the choice to live, one needs to value a) the means, b) the ends, and
c) the beneficiary of one’s actions. This conclusion appears as Premise 3 on
the diagram. Please notethat “to value” in this case means not ssmply to pursue
an end, but to esteem that end consciously aswell. Holding the cardinal values
means doing so consciously, asan explicit choice.

Premise 4 expresses these elements of human valuing in more specific
terms: a) One’s means of living is reason; b) One acts for purposes; c) The
beneficiary of one’s actions is oneself. Thisisthe basis of the cardinal values
of Reason, Purpose and Self. Each of the cardinal values correspondsto afun-
damental element of goal -directed action. In other words, every action wetake
in support of our livesimplicitly involves the pursuit of these three essential
values. Becausethey are essential, to the extent that one fails uphold any one of
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them in the course of one’ s actions, onefailsto act for one’slife.

We can therefore reach three conclusions from premises 3 and 4, cor-
responding inturnto partsa, b, and c of those premises. Thefirst conclusionis
that one needs to value Reason as one's most essential and most powerful
capacity for action. The second isthat one needs to value Purpose, i.e. one’s
valuesand ends. Finally, one needs to value Self: oneself asthe proper benefi-
ciary of one’ sactions.

AsDiagram 4.1 makes clear, the choiceto live amountsto the choice
to use on€e’ s reason, to act for one’' s purposes, and to act for oneself. Holding
these three values as guiding, overarching, cardinal valuesis our means of con-
sciously orienting our actions around the choice to live, and motivating our-
selvesto continueto exert the effort that the choiceto liverequires. In asense,
then, each of the cardinal valuesissimply the ultimate value of one’ sown life,
seen from a particular angle. In affirming any of the cardinal values, one is
affirming an essential, constituent aspect of the process of living of itself. As
will be clearer shortly when we discuss each of them in turn, the cardinal values
involve arich appreciation of what it meansto live as ahuman being and what
that liferequires.

Being elements of valuing, the cardinal values both abstract aspects of
life, and orient us toward certain actions. Aswe describe them in more detail,
we will often touch on policies of action in discussing our proper orientation
toward action. Some of the generalizations about policies of action will require
further elaboration, which we will providein Chapter 5, when we discuss the
virtues of rationality, productiveness, and pride. The discussions of inductive
evidence that accompany the presentation of each cardinal value should help
you grasp clearly the content of these orientations as values, and it is this con-
tent that we will be using in future diagrams to develop the structure of the
ethics.

These values are implicit in a healthy, happy life, which depends on
the actual use of one’ smind to achieve goalsthat benefit oneself. But one can-
not expect to achieve these values with any consistency without making them
explicit. Indeed, thefailure to hold them explicitly and to pursue them by con-
scious, deliberate choice has caused agreat deal of unnecessary suffering, grief,
and death.

Consider, for instance, someone who wants to live a happy, healthy
life, but deprecates reason. Such a person would tend to slide into emationalism
and ashort-sighted hedonism. A similar person who deprecates purposeinstead
of reason would tend towards a classic pragmatism, and would find little satis-
faction in alife of conflicting aims and unpleasant long-term consequences.
Someone who deprecates self is perhaps the most frightening of all, because he
will usually embrace some larger beneficiary of his actions, such as God, Vir-
tue, the State, or perhaps the Race. From such a mold have sprung not merely
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relatively benign figureslike Mother Teresa, but Hitler and Torquemadaaswell.

Thereisanilluminating analogy between the cardinal values and the
axioms of awarenesswith which we began thisbook. Theaxiomsareimplicitin
every moment of awareness, but holding them explicitly allows us objectively
to orient our thinking, which, being free, is prone to drift into errors such as
contradiction, wishful thinking, or failure to check one’ s thinking against the
facts. Denying the axioms leads to inaccurate thinking and undermines one’s
knowledge, while attending to them helpsto ensure objectivity.

Similarly, the cardinal valuesareimplicit in every value-seeking act.
But holding them explicitly allows us objectively to orient our values, which,
being freely chosen, are proneto errors such as conflicting aims, self-destruc-
tiveness, and the indulgence of subjective wishesthat Ayn Rand called “whim
worship.” Denying the cardinal values underminesone’ slife and creates unhap-
piness, while esteeming them helps to ensure that one’'s pursuit of values is
properly life-affirming.

From this, we can see that to uphold the cardinal valuesis to uphold
the choice to live without contradiction or diversion. Thisis not trivial; it re-
quires a continual conscious commitment. To see thisin more detail, we will
now consider the meaning of each the cardinal valuesinturn:

Reason as a Cardinal Value

Many people have noticed the curiousfact that Rand describes reason
not only asavirtue— rationality — but also asavalue; not only asameansto
our ends, but as one of our ends. She did this because, aswe have seen, reason
asafaculty does not operate or develop automatically. It isour most important
capacity, and we need to understand its nature and value it consciously.

Tovaluereasonisto valuethe processes and cognitive products of the
mind, in all their variousforms. Valuing it means valuing one’ s cognitive con-
tact with existence. In addition, because reason isone’ s capacity for aconcep-
tual awareness of the world, valuing reason meansvaluing the integrated, self-
directed, open-ended acquisition of conceptual knowledge, by means of obser-
vation and logical integration.

We saw in Chapter 1 that reason integrates the evidence of the senses
(Diagram 1.4), and that it must adhere to the standard of objectivity if itsinte-
grations are to produce knowledge of theworld (Diagram 1.5). Integration and
objectivity arethusthe two essential poles of reason asacardinal value, values
weaim at, implicitly, in al rational cognition. The unit-economy of concepts
(Diagram 3.4), propositions, and principles (Diagram 3.5) resultsfrom integra-
tion. The process of concept-formation (Diagram 1.2) isintegrative, asisthe
inductive learning by which we expand our knowledge. So to value reason as
the engine of integration means to esteem the constant acquisition of knowl-
edge and the cultivation of skillssuch aslogic, literacy, numeracy, and rhetoric
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(skillsthat can serve both poles, but that can only be acquired by integration).

The pole of objectivity regulates and corrects our integrative processes.
Objectivity is based, as we have seen, on the recognition that knowledge is
contextual and volitional (Diagram 1.5), and thus subject to error. Its methods
include the reduction of abstractionsto their basisin perception (Diagram 1.2)
and the employment of the canons of deductive and inductive inference.* Our
use of principles of logic to achieve abjectivity is one instance of the broader
fact that principles as such are vital means of checking the consistency of our
knowledge (Diagram 3.5). Objectivity meanstrusting in one’ sown perception
of reality asthe final test of one's conclusions. To value reason as objective
means appreciating the harm that internal conflicts and contradictions can cause
if allowed to fester unresolved, and being psychol ogically open to the potential
for error: certainty does not justify aclosed mind. Because our means of toler-
ating contradictions in our thinking is evasion, to value reason is to despise
evasion, especially in oneself.

A failureto appreciate theinseparable character of these two poles of
reason underliesthe epistemol ogical errors of mysticism and skepticism. Mys-
ticshavefelt “limited” by the demands of objectivity. Skeptics haverebelled at
the effort and judgment that integration requires. Both deprecate the human
mode of knowing theworld, when they rather should celebrateit. A faculty that
one deprecatesisnot likely to be used properly, nor toitsfullest potential. This
isnot merely amatter for intellectualsor scholars; in ordinary life, an apprecia-
tion of the powers of one’' s capacity for knowledge, and the benefits that flow
fromit, arewhat motivates oneto improve one’ sthinking skillsand enrich one’s
sphere of knowledge.

In addition to the evidence of the value of reason that we have already
discussed and analyzed, we can draw on social science for direct evidence of
the need to regard reason as afundamental, orienting value. For instance, psy-
chologists note that to the extent that a person disables his means of grasping
reality, he tends to also lose his sense of control, leaving him prey to rootless,
floating anxieties. These anxieties can be extremely debilitating and distract-
ing. The subject isthusless able to secure hiswell-being, not only because of
hisirrationality, but al so because of theindirect effects of suffering under anxi-
ety.’ Thereisalso psychological research showing that acommitment to active
thinking and to the use of one’ s rational faculties helps deter senescence and
improves quality of lifefor the aged.®

History is another source of evidence: we can observe the pernicious
effectsof irrational zealotry on peoplein the past (and even the present) in such
episodesasreligiouswars. Examplesinclude Europe’ s Thirty YearsWar, areli-
giouswar that laid waste to Germany; China’ s mysticism-inspired Taiping Re-
bellion; and the post Cold-War sectarian genocidein Yugoslavia. Deprecation
or misunderstanding of reason and its requirements have played an important
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roleinavowedly “rational” social movements such asthosethat drovethe French
and Russian Revolutions, respectively, to their destructive culminations. Of
course, such assessments of historical eventsrest on analyses of these episodes
too detailed for usto present here; we can only suggest further readings.”

Speaking more generally, we can see that there have been periodsin
history, such as the European Dark Ages (circa400AD—circa 1200AD), when
the elevation of faith above reason was associated with widespread suffering
and high mortality rates. Similarly, we can observe periods or places dominated
by arational, inductive spirit, such asthe Anglo-American Enlightenment (circa
1690AD—circa1812 AD) or China s Song Dynasty (960AD-1279AD), inwhich
the practical employment of reason resulted in commercial and technological
advances and increases in population and living standards.® A lesson emerges
from the evidence: those who esteem their mindstend to keep them longest, and
a society characterized by esteem for the mind tends to be conducive to the
welfare of itsmembers.

Purpose as a Cardinal Value

The value of purpose seems paradoxical. A value by nature is some-
thing we seek, i.e., apurpose; and to seek purposeisto valueit. The concepts of
purpose and value, as we noted in Chapter 2, identify the same fundamental
phenomenon from different perspectives. Isit not acategory error to make pur-
poseitself avalue?Isthevalue of purpose then an instance of itself?

The solution to this paradox liesin the diagram. We do not pursue our
values automatically, as other species of animalsdo, through impul sesthat op-
erate without volition. We must consciously select our goals and initiate from
within, by an exercise of will, the effort to pursue them. Many people dread this
responsibility. To value purposeistowelcomeit. Over and above our particular
goalsinlife, we need to value the having of goalsand the deliberate pursuit of
them.

In her discussions of the cardinal values, Ayn Rand often related the
value of purpose directly to her principle that “ productive work isthe central
purpose of arational man’slife...”® To establish the significance of this prin-
ciplewewill need to flesh out thelogical structure of our valuesand virtuesin
more detail, so in this book we will address this aspect of purposeful actionin
Chapter 5, when we discussthe virtue of productiveness, and again in the Con-
clusion, when we sum up the overall significance of the philosophy. However,
as diagram 4.1 shows, the value of purpose is required for the pursuit of any
concretevalue.

Given the knowledge we have devel oped so far of the nature of human
action, we can see that purpose as avalue hasthe following key elements:

e  Thecommitment to act for our valuesin reality. Deliberate action begins
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with an intention to pursue something wevalue. Anintentionisanidea, apro-
jection within our own minds of what it is that we seek to obtain. . To value
purposeisto esteem the process of acting on our ideas, carrying through on our
intentions, achieving our goalsfor real, rather than letting an intention remainin
the mind as an unrealized wish. This aspect of purpose as a cardinal value is
expressed in Atlas Shrugged by Dagny Taggart’ sreflection, “First, the vision—
the physical shapeto expressit. First, the thought—then the purposeful motion
down the straight line of asingle track to achosen goal. Wasn't it evil to wish
without moving—or to move without aim?” (230)

e  Theconstant, ongoing commitment to acting on purpose, to knowing what
oneisdoing. Acting without any goal in mind istheflip side of desiring agoal
without acting for it. To value purposeisto reject arbitrary, aimlessaction (“ mov-
ing without aim™), but its primary worth is as a positive appreciation of the
meaning of one’s actions. Ayn Rand idealized this attitude toward life in her
depiction of Francisco D’ Anconiaas ateenager, in Atlas Shrugged:

“He flew through the days of his summer month like a rocket, but if
one had stopped him mid-flight, he could always name the purpose of
his every random movement. Two things were impossible to him: to
stand still or to moveaimlessly.” %

e The commitment to orchestrating our purposesin the service of our lives.
The goals we seek from moment to moment are not discrete and independent
ends. They serveour larger, longer-term endsin acomplex hierarchy of values.
So the control of action by purpose also means appreciating the ultimate ends
implicit in subordinate ones. It means cultivating a sense of priorities so that
one knows clearly why the things oneis doing now are moreimportant than the
things one might have been doing otherwise. Our concrete values—work, hob-
bies, dining options, recreational activities, social interactions, and so on— make
competing claims on our time, effort, and other resources. To resolve these
conflicts, we must make deliberate decisions about the relative importance of
these valuesin reference to our basic purposes.

e Asan orientation toward theworld, finally, valuing purpose meansvaluing
achievement and the creation of value. We have seen how important the pro-
duction of valuesisto human life. Valuing purposeimpliesvaluing the phenom-
enon of creation per se, valuing discovery, invention, production, improvement,
getting things done, and making adifferencein theworld. It’ sthe orientation of
avaluer, an entrepreneur of life.

Thusit is no paradox to say that, in light of our capacities for reason
and will, it is a value to human beings to have values. It is not enough that
something objectively meets one of our needs. Wewill not act for it unlessand
until we consciously valueit. For example, acareer can be animportant value,
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for reasons that we will explore later in the chapter. But a person is not born
pursuing a career. In searching for a particular career to adopt as one of his
important purposes in life, he is motivated by the purpose of having such a
purpose.

Our basic purposes are what give us a sense of meaning in life, and
thereis abundant inductive evidence that having a sense of meaning isaspiri-
tual need. We can observe the numerous people who live aimlessly, without
direction or convictionin their activities. These are peoplewhoselivesarefilled
with regrets and dreams left unfulfilled. Indeed, most of us have introspective
evidence of how easy itisto drift along without an overall sense of purpose, and
of how unsatisfying it isto live that way. The depth of this need for a sense of
purposeisillustrated by the perennial concern about the meaning of life, bothin
popular self-help literature and in the work of great philosophers and artists.*2
The psychological study of depressed peopleisanother source of evidence for
this point. Oneimportant symptom of depression is mental listlessness, alack
of engagement with one’' svaluesand life—and aloss of desireto have or pursue
any valuesin thefirst place, with theresult that one’ slife seems utterly without
meaning.®® This condition is so painful that seriously depressed people are at
risk for suicide.

The need for conscious attention to the hierarchy of our purposes can
be seen most clearly in social contexts. Prioritization is usually something that
occurswithin one’ smind, but the need to prioritize comes out into the openin
any large organization, in which people must work together to achieve common
ends. Businessfirms, which are customarily committed to profit astheir funda-
mental goal, provide uswith evidence of the need to prioritize in their explicit
expressions of purpose, such as* mission statements.” In addition, thereisoften
tension between different groupsin afirm (management, workers, and owners,
for instance) over whether it is properly oriented toward its purposes.** Histori-
cally, we can observe cultures characterized by an esteem for progress, pur-
posefulness, and creative endeavor, and these culturestend to a so be character-
ized by improvements in human welfare. For example, these attitudes toward
achievement were common in the West during the industrial revolution of the
19" century, and in rapidly developing East Asiaduring the second half of the
20" century.’®

Self as a Cardinal Value

AynRand called thefinal cardinal value* Self-Esteem.” We have called
it the value of Self. Thischangein terminology reflectsasmall but significant
change in our conception of the nature of this value. To value oneself is, of
course, to esteem oneself. But self-esteem as conceived in the Objectivist litera-
tureisanarrower concept; it isonly one element in the cardinal value of self.



110 / Chapter4

The reasons for this change are both philosophical and psychological. They
will become clear aswe proceed, but the essential reason isthis:

In her formulation of the cardinal values, Rand described self-esteem
as “theinviolate certainty that [one’s] mind is competent to think and [one’ ]
person isworthy of happiness, which means: isworthy of life.” Thesetwo ele-
ments, self-confidence and self-worth, are indeed crucial elementsin valuing
oneself. But they haveto be acquired. They haveto be earned. In particular, at
least in Rand’ s conception, self-worth is essentially amoral appraisal of one-
self, based on the character one has acquired through a consistent practice of
acting on principle. In our view, this aspect of valuing oneself is neither broad
enough nor fundamental enough to be considered acardinal value. Why should
we seek to acquire character? What motivatesthe effort to achieve thisvalue? If
lifeis our ultimate value, why do we need to prove ourselves worthy of life?
And what about aspects of ourselves other than competence and character, at-
tributes such as temperament, personality, interests? Are these aspects of our
identity not to be valued?

Theremust, it seems, be amore fundamental commitment to oneself,
acommitment that explainsthe need for self-esteem asaspecific spiritual value
and motivates usto achieveit. On our analysis, thiscommitment isto oneself as
the beneficiary of all the actions one takesin pursuing one’slife. If theroot of
the cardinal value of purposeisan esteem for and commitment to my life asan
ultimate end, the root of the cardinal value of self isan esteem for and commit-
ment to my life, to myself asan ultimate beneficiary of my actions. The concept
of value, Rand noted, presupposes an answer to the questions, “Of value to
whom?and for what?’ The point of thefirst questionisthat thereare nointrin-
sicvalues, i.e., no thingsthat are valuable in themsel ves apart from the benefit
they confer on avaluer. Asvolitional beings who must seek these benefits for
ourselvesby deliberate, self-motivated action, we need to act from a profound
esteem for ourselves as beneficiaries.

The core elements of this esteem include;

e A commitment to one’ s happiness. We saw in Chapter 2 that happinessis
the response to the achievement of values. Becauseit is aresponse—and spe-
cifically an emotional response—it cannot serve asthe basic standard of value.
It cannot tell ushow to identify or pursue aconsistent hierarchy of purposes. As
aresponse to achieving values, however, happinessisthe reward we enjoy for
our achievements, for successin living our lives. It isthe reward we enjoy as
beneficiaries of our goal-directed actions. In thisrespect, to value oneself isto
value one’s happiness as an end in itself; to seek happiness without compro-
mise, sacrifice, apology, or guilt; and not to give up on the quest for happiness
in the face of problems, losses, and disappointments.

e  Vauing ourselves as uniqueindividuals. Valuing ourselves as beneficia-
ries of our own goal-directed actions means val uing the whole self—not merely
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the abstract notion of oneself as beneficiary, but the particular, individual per-
son one really is. Though Objectivists have not yet produced any systematic
theory of selfhood and personal identity, it is clear that each individual has a
unique constellation of attributes, including his skills, knowledge-base, memo-
ries, aspirationsin life, interests, personality, style of thinking and acting, and
character, aswell as his physical appearance and capacities. Without an accep-
tance and appreciation of one' sindividual identity, the commitment to act on
one’ sown behalf would obviously be undermined. Happiness, moreover, isnot
an automatic, mechanical result of achieving one' sgoalsin the external world.
It requiresthat we stop to “smell theroses,” to take conscious satisfaction in the
things we have achieved and to appreciate their personal significancefor us. In
other words, both the motivation to initiate action, and the capacity to enjoy the
results, presuppose an appreciation of our identity.

e A commitment to growth. By contrast with other animals, human beings
are capable of substantial continuing growth and spiritual development even
after they have reached adulthood. We have already discussed the fact that rea-
son allows us to expand our knowledge in a continuous, open-ended manner.
The sameistrue for other aspects of the self. Thereis no set limit on the con-
tinuing development of our skills, our capacity to enjoy life, and our character;
and as we develop these traits we increase our prospects for happiness and
success in life. But, as with all other values, we must deliberately exert the
effort to pursue self-development. Man, as Rand often said, is* abeing of self-
made soul.” Self-esteem as she defined it—the conviction that oneis both com-
petent and worthy to live—is the crowning achievement of thisinvestment in
onesalf.

It is this thoroughgoing appreciation of the value of oneself that the
ethical doctrine of altruism seeksto ignore. Many arethe moralitiesthat place
responsibility and blame upon the individual —especially the productive, ca-
pable individual— and yet deny him the benefit of his own actions. He will
produce the goods, and others—the tribe, the state, the needy, the primitive, the
aristocrats, all of society— will enjoy them. This sunders responsibility from
worth. Altruism is often presented in the guise of benevolence and generosity,
through anarrow equation of self-interest with akind of ethical solipsism. But
this presents a harmful ideology under the cloak of social values that, as we
shall see, do not depend onit. A person who values himself will hold himself
consistently asthe ultimate beneficiary of hisactions, and not allow the value of
hislifeto become obscured in the complexity of hisengagement with society.

Itisnatural that we can find ample direct, empirical evidencethat that
appreciation of oneself, asbeneficiary of one’ sactions, isakey valuefor human
survival. Aswe' ve seen in examining other values, history isavast record of the
experiences people have had holding various kinds of values. Culturesthat ex-
plicitly deprecated the value of self have been quite common, from the Ancient



112 / Chapter 4

Spartansto 20th Century Communists. The ethics of self-sacrifice have caused
numerous conflictsand inflicted vast amounts of human suffering, culminating
this century in the great totalitarian genocides committed by German Fascists,
and Russian, Chinese and Cambodian Communists.*® Notice that social move-
ments such asfascism can at once be evidence of the effects of the rejection of
reason and of the embrace of altruism; theintellectual causesof historical events
are often multi-fold, to say nothing of the non-intellectual causes.

Weall have plenty of relevant experience of our own, both fromintro-
spection and from observing the behavior of others. You can probably notice
that people who feel unworthy or chronically guilty are under-motivated and
that they have unhappy social lives. Women have commonly experienced dep-
recation based solely on their sex, and many have limited themsel ves because
they have accepted anegative assessment of themselves. While prideiswidely
condemned, genuine confidencein oneself isprobably rarer than is egotism.

Furthermore, this has been a substantial field of study for psycholo-
gists, for instance in the ever-growing literature on the importance of self-es-
teem in daily life. This research shows that enriching one’s appreciation for
oneself isintegral to leading a successful and happy life, and that people of low
self-esteem are vulnerable to such maladies as chronic anxiety and often lack
theinner strength to respond to negative, external shocksin arobust manner.r”

Cardinal Values: Conclusion

The cardinal valuesorient therest of our values, and motivate usin our
pursuit of our lives and happiness. In thisrolethey constitute a constant reaffir-
mation of the choice to live. But of course, as appreciations of and commit-
ments to our most essential capacities, they are naturally still rather abstract.
Thismay seem to give them the flavor of the optional.

After al, onecould easily go through life at half-throttle, with a* sort-
of” commitment to oneself, if it’ snot too hard, and a“ sort-of “ commitment to
one’ s happiness, putting up with not feeling especially happy so long aslifeis
not too stressful. One could be satisfied with “kind of” having cognitive con-
trol, accepting the fact that most of theworld isafog aslong one can get along
all right in one’simmediate surroundings. But the result would be alife half-
lived, bothintheliteral sense of having areduced chance of survival, and inthe
figurative sense of a passionless, meaningless, empty life.

Oneway to see the importance of the cardinal valuesistoimaginean
exercise you might go through at the end of each day. Asyou arelying back in
bed, reflect onthe day just past: “ Thereisafinite number of daysinmy life, and
thisoneisgone. How did | spendit? Did | have apurposetowhat | did? Or was
| just drifting through this day, letting whatever happened happen? Given my
purposes, did | adopt the best, most rational meansto them, or was| actingin a
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confused, self-defeating manner?Did | act for myself? Wasit my interestsand
happiness that was driving me today, or wasit what | thought others wanted?’

If your answersto these musing questions don’t amount to the reaffir-
mation of your cardinal values, then you probably had afrustrating, unsatisfy-
ing, misdirected day; the sort of day you would liketo live over again, but can’t.
Staying committed to Reason, Purpose, and Yourself as cardinal values keeps
you on track for making every day an effective and fulfilling one.

Other Spiritual Values

The word “cardinal” normally means primary or first in order. The
cardinal valuesarenot first in the order of deriving the moral code of Objectiv-
ism. That status belongs to production, which provides for the material needs
essential for our survival. Reason is next in order, as the means of production
and thus our basic tool of survival. But man’ srational faculty isahighly com-
plex capacity, with its own needs that must be satisfied if it isto be exercised
and relied upon to itsfullest extent. These needs give riseto the realm of spiri-
tual values. It is within this realm that reason, purpose, and self-esteem are
cardinal values. Becausereasonisvolitional and self-conscious, we need three
over-arching commitments: to reason itself asamethod of knowing and acting,
to purpose asthe end that governs our actions, and to ourselves asthe beneficia-
ries of our actions. They are primary in the sense that they can and should be
pursued in every use of themind in every deliberate action, playing arole analo-
gousto theaxiomsin cognition. Thesevaluesare alsofirst in the order of deri-
vation within the spiritual realm, and we can now go on to show how other
spiritual values can be derived from them (in conjunction with direct inductive
evidence).

To illustrate the pattern of derivation, let us begin with two simple
cases, education and career, whose relation to the cardinal valuesistoo obvious
to require diagrams. We will then move onto several further spiritual and social
valueswhose derivation follows the pattern in amore complex way. Thesein-
clude philosophy, art, and visibility.

Education

Education isthe process of acquiring knowledge from othersin asys-
tematic way. Education includes both the learning of methods through training
and practice and the systematic study of established bodies of substantive knowl-
edge. It may involve actual instruction by teachers or a self-directed course of
reading and study. Asaprocess of acquiring knowledge, education differsfrom
first-hand discoveries by observation and experimentation becauseit isapro-
cess of learning things that others have already discovered. And, becauseit is
systematic, education must be distinguished from casual reading, conversation,
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and other non-systematic ways of learning thingsfrom others.

Why is education an important val ue? Specific elements of an educa-
tion relatedirectly to specific goals such as production. But the general value of
education as such relatesto the cardinal value of reason. To valuereason, aswe
saw, isto valuetheintegrated, self-directed, open-ended acquisition of knowl-
edge. Thus, to value reason isto value the acquisition of conceptual knowledge
as such, by any means. But why does thisrequire that we value education, asa
specific means of acquiring knowledge? To answer thisquestion, let’ slook at
the two distinguishing features of education.

1) Why do we need to acquire knowledge from others? Any complex
body of knowledge, such asthat whichwerely onin modernlife, includesavast
number of sophisticated integrations and inferences, which it took many other
minds working over thousands of yearsto create or discover. It would be im-
possible for a person, starting as an infant, to discover for himself on his own
and over alifetime the basic knowledge which the average high-school student
learnstoday. Education is only way to acquire knowledge on thisscale.® The
cardinal value of reason, therefore, together with the inductive observation about
the vast amount of already-established knowledge, implies that education is
itself an important value.

2) Asfor the other element in our definition—the systematic aspect of
education—the fundamental explanation isthat knowledgeishierarchical. This
means that some items of knowledge presuppose others: one hasto discover or
learn thingsin their proper order.® One can’'t simply pick up knowledge willy-
nilly. Thisistrue of knowledge assuch, at any level, in any degree. But the need
for systematic proceduresincreases exponentially asthe body of knowledgeto
be acquired becomes larger, more abstract, and more complexly interrel ated.
Given the magnitude of the knowledge we need today, as described in the pre-
ceding paragraph, the hierarchical nature of knowledge requires ahighly sys-
tematized sequence. To appreciate this point—and to confirm it inductively—
consider just the two major features of a systematic education: the division of
knowledge into subjectslike mathematics, geology, and history; and the grada-
tionswithin any subject from introductory to advanced. Could you have learned
what you know today if the material you had to learn had not been classified
into subject areas? Imagine listening day after day, year after year, to astream
of information from mathematics, history, English literature, chemistry, phi-
losophy, economics, art history, etc., all intermixed in random order. Asfor the
progression within subjects, from introductory to advanced, imaginetrying to
learn cal culus before arithmetic. Imaginetrying to write adoctoral thesisonthe
depression of 1893 without any background in economics or American history.

It is obvious that education is the only means of acquiring anything
like the literate, numerate, theoretical, and factually rich body of knowledge
available today to anyone who values reason.
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Career

Most people conceive of their lives asdivided into specific areas such
aswork, family, friends, romantic relationships, health and self-improvement,
leisure, and the like. People differ, of course, in the way they make these dis-
tinctions, but the tendency to distinguish is common—and reasonable. Areas of
life are defined and distinguished from each other by the specific goals, rela-
tionships, and kinds of activity involved. The Objectivist ethicsas presented in
thisbook is concerned with principlesthat apply universally to all of life, but a
full development of the ethics would show how the principles apply in particu-
lar waysto particular areas. Thiswould be acomplex task, because the specific
valueswe pursuein agiven areatypically relate to more than one of the broad
universal values at the base of the ethics. Career isagood example of this pat-
tern, and we discussit here because among the fundamental valuesit servesare
the cardinal values of purpose and self.

A career is the systematic pursuit of productive achievement, on a
rising scale, in a particular line of work. Having acareer isalong-term project.
It means working through a series of related jobs or posts, increasing one’'s
capacity to create value through the acquisition of knowledge, skill, and experi-
ence. Of course, having acareer needn’t mean climbing the corporate ladder, or
pursuing readily marketable skills: that is a question of personal preferences
and circumstances. But whatever one’ s career values are, one needsto system-
atically pursuetheimprovement in one’ sability to achieve them, because doing
so contributesto the following more fundamental values:

A career isameansto the end of production, since concentrating on a
specialty in work improves one's productivity over time. Of course, work of
any kind is productive aslong asit creates value, even if it does not involve a
deliberate, systematic, long-term pursuit of rising achievement. Indeed, for most
of history, most humans engaged in largely repetitive, cyclical work such as
farming that involved little if any gain in productivity or wealth over an
individua’ slifetime. But aswe saw in discussing production, our need for wealth
is open-ended, so the additional gain in productivity that comes from careers
obviously servesthisneed.

But the subject of this chapter isour spiritual ends. How doesa career
serve these ends? To begin with, it servesthe cardinal value of purpose. A ca-
reer organizes one’ s specific, day-to-day purposes around the deliberate, sys-
tematic, long-term purpose of improving one's means of survival. A person
who drifts from job to job, concerned only with paying the bills, may have a
purposefor each of the particular things he does. The sameistrue of the person
who worksfrom asense of duty, concerned only with keeping his otherwiseidle
hands busy. But neither of these people has an overarching goal that unitestheir
work activities over the course of alifetime. A career gives us a hierarchy of
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valuesin our working lives, and thus amore purposive means of choosing among
opportunitiesthan isavailable to someone not pursuing a career. At each point
in time, each stage along the way, a person with acareer is concerned not only
with the requirements of the job at hand but with its potential for giving him the
new knowledge, skills, and opportunities he seeksin order to expand the scope
of his productive achievement in the future. Valuing one’s career is thus an
important way of valuing purpose, paying attention to one’ s purposes and mak-
ing sure one’ sactivities achievetheir ends.

Developing one' s career isalso ameansto the end of self-esteem. We
saw that one of the elementsin self-esteem isaconfidencein one’ sfundamental
competence to live. Self-supporting work of any kind helps one achieve this
confidence through the activity of meeting one’ s basic material needs (a phe-
nomenon to which we will return in Chapter 5 when we discuss productive
work in more detail). Young people frequently experience this spiritual aspect
of work with particul ar intensity when they taketheir first job, receivetheir first
pay-check, and know that they have achieved anew level of self-reliance. The
same aspect of valuing the self is served more fully when one organizes one’s
working life around a career, which provides continual satisfactions of meeting
new challenges, relying on one' s own thought and judgment in ever more com-
plex ways, and achieving an increasing measure of control over one’ sfate. A
second important way inwhich acareer servesthevalue of self followsfromthe
fact that careers are chosen. To make a choice about the kind of work one will
pursue over thelong term, one must consider one's own needs, interests, abili-
ties, and tastes. One must look for afit between the objective requirements of
thework and the highly personal traitsthat determine whether onewill befind
fulfillment in meeting those requirements. In other words, oneis not only the
agent and purposive initiator of a career but its beneficiary aswell, spiritually
no lessthan financially.

Thusacareer isan area of life that offers many opportunitiesto gain
important, fundamental values. This is why it deserves a high placein one's
personal hierarchy of values.

This brief discussion of education and careers illustrates, in arela-
tively simpleform, how the cardinal values underlie other, more specific spiri-
tual and social values. With this understanding, we can now turn to several
other casesin which the derivation is more complex and less obvious. Indeed,
for each of these further values—philosophy, art, and visibility—Objectivism
has an original explanation of why they are valuable.

Philosophy as a value

Thisbook isdevoted to laying out the rational e behind a comprehen-
sive world-view and ethical system, in other words, a philosophy. So far we
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havetakenit for granted that philosophy isavaluable body of knowledge. This
isnatural, sincethefoundational information in metaphysics, epistemol ogy, and
ethics that we need in order to show the value of philosophy is itself part of
philosophy. Now we have developed enough background to make this value
explicit. That background includes the discussions of the cardinal values, of
knowledge in chapter 1, and of principlesin chapter 3.

Diagram 4.2: Cardinal Values and Philosophy

A1) One needs to
value Reason.

+

A2) Tovaluereason,
we need epistemo-
logical knowledge
about itsessential na-
tureand standards.

+

A3) Philosophy con-
tains knowledge
about the essential
nature and standards
of reason.

B1) One needs to
value Purpose.

+

B2) To value pur-
pose, we need ethical
knowledge about the
hierarchy of values.

+

B3) Philosophy con-
tains knowledge
about the hierarchy of
values.

C1) One needs to
valueone' s Self.

+

C2) Tovaue sdlf,
we need ethical
knowl edge about our
essential needs as
individuals and
about our relation-
shipswith others.

+

C3) Philosophy
containsknowledge
about our essential
needsasindividuas
and our relation-
shipswith others.

Man needs philosophy
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Diagrams4.2 and 4.3 present two distinct rationales for philosophy as
agpiritual value. Recall that, in Chapter 3, we saw that principleswerevaluable
invirtue of two facts: that they allow usto grasp large amounts of knowledgein
acompact form, i.e., they provide unit-economy; and that they allow ustoin-
sure that our knowledge is consistent. Because philosophy is a body of prin-
ciples—principlesof ethics, principles of metaphysics, etc.— it partakes of the
dual function of principles. On the one hand, philosophy is abody of specific
knowledge about the formation of knowledge, rules of inference, the nature of
values, and so on. The theme of Diagram 4.2 isthe value of that knowledgein
itself. In addition, philosophy is an overarching world-view that subsumes and
integratesall our specialized knowledge. The value of philosophy asan integra-
tor isthetheme of Diagram 4.3. Let’ stake these two themesin order.

Premises A1, B1, and C1 of Diagram 4.2 remind us of our need to
pursue the cardinal values. The argument proceeds as three distinct, though
similar, chains of reasoning. Each chain of argument in thediagram—A, B, and
C—shows how thefields of philosophy serve as meansto each of the cardinal
values, respectively.

The premises labeled “A” show how philosophy serves the value of
reason. Premise Al statesthat one needs to value Reason. Premise A2 points
out that to value reason, we need epistemological knowledge about its es-
sential nature and standards. Aswe have seen, epistemol ogy teaches uswhat
our means of knowing are. It is the branch of philosophy concerned with the
nature, acquisition, and validation of knowledge. Among other things, it studies
the methods and standards of definition and logic, without which even moder-
ately sophisticated reasoning isimpossible. Direct evidence of premise A2 is
all around us, not only in the thinking methods we use every day, but in the
errors of knowledge that come from afailure to embrace the right epistemol ogi-
cal standards and methods. We can see this quite regularly in fields such as
politics and journalism, where many people fail to employ basic standards of
reasoning, asis evidenced by the widespread use of fallacious argument forms.
The appeal to majority isquite common, for example, in theway polls of popu-
lar opinion are cited in the popular media, and confusion between statistical
correlation and causation isrife in popular discussions of health and environ-
mental risks.

History providesadditional inductive evidencethat the nature and meth-
ods of knowledge are not obvious, and that they require the acquisition of epis-
temological knowledge. In the West, as far as we know, it was not until the
ancient Greek civilization that humans first grasped the concept of proof by
rational demonstration. And it was not until the scientific revolution of the 16"
and 17" centuries that methods of induction by experiment were discovered.
Before that era, the prevalence of faith and authority as means of knowledge
was partly dueto simpleignorance.
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Premise A3 addsthe point that philosophy contains knowledge about
the essential nature and standards of reason. In other words, epistemology is
part of philosophy. So philosophy fulfills our need for epistemol ogical knowl-
edge. Together, premisesA1, A2 and A3lead usto conclude that philosophy is
avalue, i.e. that man needs philosophy.

Now let’s trace out chain B. Premise B1 is that one needs to value
Purpose. Premise B2 addsthat to value purpose, we need ethical knowledge
about the hierarchy of values. To pursue our purposes, it is obvious that we
must know what to pursue. Aswe saw in discussing purpose asacardinal value,
we need acommitment to our own lives as ultimate goalsin order to motivate
the pursuit of any lesser goals. It isethicsthat tellsusthat life and happiness are
ultimate values. To choose how to apportion our time and effort, moreover, we
need aclear hierarchy of values. The hierarchy rests on fundamental val ues of
the sort covered in this chapter and the previous one, and these values, too, are
established by ethics.

Premise B3 states that Philosophy contains knowledge about the
hierarchy of values. In other words, ethicsisalso abranch of philosophy. To-
gether, premises B1, B2 and B3 makeit clear that philosophy isavalue, in this
case becauseit teaches us about values.

Theline of argument labeled C followsasimilar pattern, focusing on
the waysthat philosophy servesthe cardinal value of Self. Premise C1is: one
needs to value one’s Self. Premise C2 elaborates on the implications of this
fact: to value self, we need ethical knowledge about our essential needs as
individuals and about our relationships with others. In discussing self asa
cardinal value, for example, we saw that a sense of one’scompetence and worth
isacrucial need. We also saw that valuing the self isincompatible with altruis-
tic self-sacrifice. These claims are validated by ethics. Over all, ethicstellsus
about the values that go into the good life, the flourishing life, that we should
seek for ourselves. It also tells us how other people can help or hinder that aim.
Premise C3 concludes the point by noting that philosophy contains knowl-
edge about our essential needs as individuals and our relationships with
othersi.e, that ethicsisincluded in philosophy. Together, premisesC1, C2 and
C3 entail the conclusion that man needs philosophy.

Philosophy isthe most general of the sciences. It isabody of knowl-
edge about how the world works and how man relates to it. Each of the three
argumentsin Diagram 4.2 traces the way an aspect of philosophy appliesto one
of the three broadest values man can pursue. In asense, this showsthe value of
philosophy asaspecialized body of knowledge. AsAyn Rand put it in summary
fashion:

In order to live, man must act; in order to act, he must make choices; in
order to make choices, he must define a code of values; in order to
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defineacode of values, he must know what heisand whereheis—i.e,,
he must know his own nature (including his means of knowledge) and
the nature of the universe in which he acts—i.e., he needs metaphys-
ics, epistemol ogy, ethics, which means: philosophy.®

But thereisanother, independent reason for theimportance of philosophy. The
argument represented in Diagram 4.3 showswhy the universal nature of philo-
sophical knowledgeisalsoavalue.

Philosophy integrates the knowledge of the sciences and summarizes
the broad universalsthat provide their foundation. Philosophy is one’ sway of
grasping the answersto questions about the overall nature of theworld and the
meaning of life. Of course, in asense we can see theworld, and feel what lifeis
like. But this perceptual awarenessislimited to the particulars of the moment:
what we actually see is this desk, these trees, those children, and so on. We
cannot hold inmind, asaperceptual integration, how all thethingswe have ever
been aware of fit together, and of course we cannot have a perceptual awareness
of things we have never directly encountered.

Ayn Rand noted that everyone forms some kind of integration that pro-
vides an overall assessment of theworld, at |east at the subconsciouslevel. She
called thisintegration one’ s“sense of life.”# Philosophy brings this assessment
out in the open, in a conceptual form that we can consciously consider and
understand. It takes awelter of feelings, observations, and assumptions about
the way things add up and transforms them into an explicit view of the world.
Onceitisexplicit, we can determine whether it is accurate, or if it needsto be
changed.

Philosophy isdistinctively valuable becauseit allows usto see how all
our knowledge comestogether. It allows usto see whether conclusionswe have
formed in disparate areas of life and study can be squared with each other. Once
again, Rand statesthe point forcefully:

If it should beasked...: Who, then, isto keep order in the organization
of man’ sconceptual vocabulary, suggest the changes or expansions of
definitions, formulate the principles of cognition and the criteria of
science, protect the objectivity of methods and of communications
within and among the special sciences, and provide the guidelinesfor
theintegration of man’sknowledge?—the answer is: philosophy.?

We saw in Chapter 3 that principles are the means by which we ensure
the consistency of our knowledge of an area or domain. Most principles apply
to afairly restricted context, and given the differences between those contexts,
we can form principles that seem entirely distinct. Integrating our ideasis a
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valuable activity becauseit helps us check the validity of conclusions, particu-
larly highly abstract conclusions which can more easily conceal subtle errors
than can more concrete judgments.

A scientist, for example, may base hisknowledge of the physical world
on hiswork in the laboratory, while learning about values and human relations
inachurch. Hismethod inthelaboratory involves mathematical precision, careful
experimentation, and pai nstaking measurement, whereaslifein society involves
vague language, haphazard interaction, and intuition, so it might seem natural
to him that the moral laws of the church, which apply to lifein society, are not
subject to the same rigorous evaluation as the laws of physics and chemistry,
which apply to experimentsin the lab. He might therefore take no umbrage at
his church’semphasison faith in addressing spiritual and moral issues. Yet his
failure to integrate these disparate fields means that he allows contradictions,
and therefore falsehoods, in histhinking.

In diagram 3.5, we inferred that, because contradictions are impos-
sible, and because reason isfallible, conceptual knowledge within a domain
must be made consistent with other knowledge within that domain. Here,
thisisPremise 1 of diagram 4.3.

Premise 2 expressesthe straightforward fact that the widest domain
isone’s full context of knowledge. For anindividual, the full context includes
everything he knows, in every subject and every area of life, along with the
totality of lifetime experiencethat isavailableto him asabasisfor hisconclu-
sions. For asociety or civilization, the full context includes everything that has
been established astruein every branch of inquiry. Premise 3 restates premise
2 of diagram 3.5 : principles are abstractions that integrate conceptual knowl-
edge within a given domain.

Together, premises 1,2, and 3 give us grounds to conclude that one
needs principles that integrate one’s full context of knowledge. This is
Premise 4, and it simply applies the conclusion of diagram 3.5 —one needs
principles that integrate one’ s knowledge within a domain— to the widest of
domains. Thisis where philosophy comesin. Premise 5 reminds us that phi-
losophy contains principles that integrate all fields of knowledge. In other
words, it isthrough the widest integrations of our experience that we come to
see how our knowledge from biology, physics, economics, psychology, logic,
anthropology, history, chemistry, art, and literature al fitstogether. Philosophi-
cal principles concern human beings and reality in general, and thus apply to
the subject matter of all these specific domains of knowledge. That iswhy they
can integrate knowledge across these narrower domains and identify contradic-
tions. Thisistrue not only of substantive principles, such asthe principle that
man hasfreewill, but of principles of method. An understanding of the absolut-
ism of reason, for example, would resolve the contradiction in the scientist’s
mind between his approach to scientific issues and his approach to issues of
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livingin society.

When we have validated a phil osophical abstraction, moreover, it gives
usagaugeto test the validity of new ideas. Of course, unlessthe abstractionin
guestion is a philosophical axiom, the fact that a new idea clasheswith it does
not necessarily invalidate the new idea, but it showsthat one of the two must be
mistaken in some respect. Thisis how Premises 3, 4 and 5 come together to
imply conclusion of Diagram 4.3: Man needs philosophy.

Diagram 4.3: Context and Philosophy

1)Conceptual 2) Thewidest 3) Principlesare
knowledge within a + domainisone’'s + abstractions that
domain must be full context of unite conceptual
made consistent with knowledge. knowledge within a
other knowledge givendomain.

within that domain.

4) One needs principlesthat + 5) Philosophy contains principles
integrate one’ sfull context of that integrate all fields of
knowledge. knowledge.

Man needs philosophy

Having stressed the importance of checking for consistency among
our conclusions, we need to be clear about the limitations of this principle.
Some philosophers have held that relationships of consistency and mutual sup-
port among our beliefs are sufficient to validate those beliefs as true, aview-
point known as the coherence theory of truth or knowledge. This is not the
Objectivist position. Knowledge is objective conceptual awareness of reality,
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S0 its correspondence to the facts of reality is its primary characteristic. The
first question we should act about any idea or claim is: “What are the facts of
reality to which it corresponds? Does it or does it not identify an objective
fact?’ The truth of our conclusions is determined by their relationship to our
perceptual awareness of things in the world, as integrated by reason, not by
their internal relationshipsto other itemsin the context of our knowledge. Inter-
nal consistency issimply not sufficient to validate knowledge. Evenif onedis-
covered no contradiction among one’s thoughts, it is not a guarantee that one
has ascertained the truth: one might simply be blind to thefacts, and universally,
though consistently, wrong.

Nor isinternal consistency necessary for validation. Truthisnot achar-
acteristic of one’ sentire knowledge, but rather of one’ s propositions and theo-
ries. If onediscoversacontradictionin one sthoughts, it showsthat some thought
must befalse, not that all one’ sthoughtsare false. If one hasreached a conclu-
sion by valid reasoning, from abody of evidence sufficient to proveit true, then
it represents genuine knowledge, even if it conflictswith some other conclusion
(though of coursethelatter conclusion cannot also betrue.) The knowledge of
agivenfact, if acquired by objective, rational means, cannot be held hostageto
errorswe may have made el sewherein our thinking.

What is the point, then, of using principles, including philosophical
principles, to make sure that our conclusions are consistent? The answer liesin
therationalefor Premise 1in the diagram (see diagram 3.5). Conceptual know!-
edge within adomain (including the full domain of our entire context of knowl-
edge) must be made consistent because when we discover acontradiction among
our conclusions, we know that at |east one of them must be false. Because rea-
sonisfallible, itisrarethat we know for sure, before investigating, which con-
clusionisat fault. Of course an ideathat contradicts one of the axioms can be
rejected right away. But most conclusions are based on integrative processes
that are subject to many errors, aswe discussed in Chapter 1 (seethe discussion
of diagram 1.5 in that chapter). Thisfallibility requiresthat we exercise objec-
tivity by checking the evidence that supports a conclusion whenever we acquire
reason to think that an error may have occurred. We normally have such area-
son when we notice that that conclusion contradicts some other conclusion.

Consistency isthus an important diagnostic tool. It is not the primary
means of validating our knowledge, but it is a useful secondary principle for
checking one’ sknowledge. Thisis especially true of complex knowledge and
knowledge based on limited evidence. Consider how much of our knowledgeis
gained second-hand — from journalists, advocates, and historians, for instance.
In caseswhere one can’t easily check the facts oneself, checking the coherence
of aclaim asit relatesto one s other knowledge isauseful way of weighing its
validity. Andit isespecially important to check the coherence of one’' s highest
abstractions, asaway of finding errorsthat can creep in to those kind of ideas;
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these ideas involve the longest chains of integration, and are thus especially
vulnerableto error.

Now we have seen two distinct waysin which philosophy isavalue. If
you have found that you agree with this reasoning, you can now feel reassured
that your choiceto explorethelogical structure of Objectivismisnot awaste of
your time. Indeed, contemplation of the vast empirical evidence that supports
our conclusion may even convince you that you are engaged in aworthy en-
deavor of vital importanceto your own life.

Art as a Value

ArtZiswidely thought of asindefinable, inherently subjective, and dis-
connected from any practical need or concern. Many modern thinkerssay art is
any form of expression, if one wants it to be. Traditional thinkers often con-
nected art with the creation or expression of beauty, which they saw asan eter-
nal, otherworldly verity, like Plato’ sforms. Ayn Rand rejected both these theo-
ries. In their place she offered a clearly defined conception of art, and argued
that art was intimately connected with man’ s need to rely on reason in the ser-
viceof hislifeinthisworld.?

Theintent of thissectionisnot to survey the entirefield of aesthetics.
We are concerned with art as one of the spiritual values that the Objectivist
ethics sayswe should seek in order to satisfy the needs of our rational capacity.
But of course we must draw on aesthetics to identify the essential characteris-
tics of art: that which explains its power and ubiquity. There are many other
important issues in aesthetics with which we will not be concerned here: what
beauty is, and what itsrolein art is, what the forms of art are, how to evaluate
works of art, whether the popular conception of art isimproperly broad or nar-
row, and so on.

What isart? A play, apainting, anovel, asong, adance: what do these
thingsall have in common? Each of them isaconcrete, something we can per-
ceive with our senses. Each of them isaman-made object, an expression of the
artist’ simagination, vision, and ideas. And each of them representsreal or imagi-
nary things, people, places, situations, and events.® (Of course, we are speak-
ing of what might be called “high art,” as opposed to artistic works of design,
such asfurniture or woven patterns.)

Ayn Rand held that awork of art embodies aviewpoint—a content or
theme—about issues much broader than the specific concretesinvolved, issues
such as man’ s nature and place in the world. This content is what the artwork
represents at its deepest level, and it is what the artist is trying to convey in
creating and shaping hismaterial. Art thus*involvesman’ swidest abstractions.”
Asexamples of theissuesthat art is concerned with, Rand mentioned the fol-
lowing:
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Isthe universeintelligible to man, or unintelligible and unknowable?
Can man find happiness on earth, or is he doomed to frustration and
despair? Does man have the power of choice... or is he the helpless
plaything of forces beyond his control, which determine his fate? Is
man, by nature, to be valued as good, or to be despised as evil? These
are metaphysical questions, but the answers determinethekind of eth-
ics menwill accept and practice...®

She described the answersthat an artist givesto these questions as * metaphysi-
cal value judgments,” and she characterized art accordingly as “the selective
recreation of reality in accordance with the artist’s metaphysical value-judg-
ments.” %

What doesit meanto “recreate” reality? In many cases, of course, art
involvesinvented people, scenes, and events. But Rand’ s term applies prima-
rily to the abstract content of the artwork. The artist conveys aview of reality
that isselective, aview of reality that highlightswhat the artist considersinter-
esting, striking, important, essential, typical, or ideal. The artist representsthe
world, not asit isin every respect, as ajournalist or historian would report it,
but “asit might and ought to be.” Thusthe artwork isaconcrete embodiment of
the artist’ s philosophy, and the viewer or listener respondsto it as such. If the
philosophical ideasimplicit in thework are congruent with our own, wetend to
feel a sense of recognition and affirmation that we experience as profoundly
meaningful. It isthe portrayal of aworld fundamentally re-envisioned that gives
great art much of its power.

This power, according to Objectivism, reflects aneed of man’s con-
sciousness, aneed that derivesfrom man’ s need for philosophy. The connection
between these needsislaid out in Diagram 4.4.

Premise 1 reminds usthat, as we showed earlier in the chapter, man
needs philosophy. Inthiscontext, it isnot philosophy’ s epistemol ogical but its
moral role—itsrole in aiding the pursuit of purpose and self as cardinal val-
ues—that is essential. A philosophical understanding of the values that make
for afull life, and of the principleswe should follow to achieve such values(i.e.,
the virtues), isnecessary if we are to choose our actionswisely. Philosophy, in
other words, must guide our actions. But it can do so only if one experiences
philosophical convictions not merely asideas or notions but asfacts. A person
who seesatruck racing down acity street takesthe presence of thetruck and its
power to harm him as facts, as immediate realities, and he automatically re-
frains from stepping into the street. But if a person isin the hazy transition
between sleeping and waking, caught between avivid dream and the emerging
but still dim awareness of the quiet bedroom, heisnot yet ready to act on any of
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the confused contents of his awareness. In the same way, a person who grasps
hisown life as an ultimate val ue, who accepts the moral propriety of pursuing
his own self-interest and understands that principle in the full context of his
nature asaliving being, isnot likely to engagein self-sacrifice. But if he holds
thismoral principle as avague or tentative hypothesis, a mere opinion as op-
posed to afact, it will not have the same power to motivate. In other words, if a
philosophy is to guide man’s actions, the meaning of its principles must be
experienced as real. ThisisPremise 2 on the diagram.

But one’s fullest experience of reality is the perceptual awareness
of concretes. (Premise 3a) Our basic form of awarenessisthe sensory percep-
tion of concrete particulars. A philosophy isasystem of abstract ideas. Abstrac-
tions as such do not exist out in the world. One does not encounter justice or
injustice, for instance, except in the particulars which are instances of them,
such asthe proceedingsin acourt of law, or the character of agivenindividual.
As abstractions, philosophical ideas embrace a wide range of particulars by
omitting the detail s of their referents, whilein perception we are aware of those
detailsin all their complexity. By contrast with the wealth of informationin a
singlevisual scene, an abstraction can seem thin and unengaging. Of coursewe
couldin principle give afull conceptual description of anything we perceive. In
the case of philosophy, we could in principle give an extensive conceptual de-
scription of what a good person would seek in life and the specific actions he
would taketo achieveit. But given the enormous number of issuesinvolved, it
would take volumes to do so, and the contents of those volumes could not be
held in mind simultaneously. Because we have no richer or more direct aware-
ness of the world, the experience of things via perception is what seems most
real to us.

In the diagram, this inductive premise (3a) gives us grounds to infer
Premise 3: to fully experience the reality of an abstract idea, one must ex-
perience it in a concrete, perceptible form. From the information summa-
rized in premises 1,2 and 3, with the addition of the straightforward fact that a
philosophy isan abstract idea, we can deductively infer premise 5: Man needs
to experience his philosophy in a concrete form. AsAyn Rand expressed the
argument,

An exhaustive philosophical treatise defining moral values, with along
list of virtues to be practiced, will not [communicate normative ab-
stractions adequately]; it will not convey what an ideal man would be
like and how hewould act: no mind can deal with soimmense asum of
abstractions.... Thereis no way to integrate such a sum without pro-
jecting an actual human figure—an integrated concretization that illu-
minates the theory and makesit intelligible.®
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Diagram4.4: Art
4a) Art isthe selective recreation 3a) One’ sdirect experience of
of reality according to the artist’s reality isthe perceptual awareness
value-judgments. of concretes.
1) Man needs 2) If philosophy is 3) To experience
philosophy. + toguideman’s + thereality of
actions, the an abstract idea
meaning of its directly, one must
principlesmust be experienceitin
experienced as aconcrete,
real. perceptibleform.

!

4) Works of art concretize philo- + 5) Man needsto experience his phi-
sophical idess. losophy in aconcreteform.

Man needs art

Now we can see how art fitsinto human needs. Since the making of art involves
the representation and embodiment of values, it is straightforward to conclude
that works of art concretize philosophical ideas. Thisis Premise 4. In the
most profound and distinctive art these ideas are, as Rand noted, fundamental
judgments that capture important philosophical issues. In anovel, we can see
these judgmentsin the essential nature of the characters, and the moral choices
they make. A novelist in presenting a scene also performs in words the judg-
ment that a painter or sculptor employs: in choosing to present afigurein a
certain light, in choosing significant symbols, in highlighting some featuresand
obscuring others, he communicates a sense of what is important, fascinating,
worthy of regard. Even such stylized art forms as music and danceinvolve us-
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ing the media of sound and motion to present an emotion-like sense of theworld
and of life.

Premises 4 and 5 together give us our conclusion: that man needs
art. Now let’s consider what kind of direct, empirical evidence
existsfor our conclusion. We need to consider such evidence not only to con-
firm the conclusion but to complete the reasoning for it. Thefact that we need to
concretize our philosophical abstractions, together with the fact that art can
perform thisfunction, does not yet constitute aproof. There are, after all, other
ways of concretizing ideas.

One can seeideas embodied in historical accounts, including biogra-
phies of great people. The stories of George Washington crossing the Delaware,
and Winston Churchill during the Battle of Britain, are examples of courage
that can inspire us in our own lives. Another way of concretizing ideas, one
widely employed by religions, isritual or ceremony. The act of burial, for ex-
amples, concretizesthefact that the deceased no longer existsin our world, and
agravestone serves as concrete reminder of alife that has passed.

What kind of inductive evidenceistherethat art isthe best way, or at
least an important way we can fulfill this need? We can introspect on therol e of
art in our own lives, and how much we feel we need it. Then thereis anthro-
pological evidence: art, and indeed all the traditional forms of art, including
story-telling, poetry and song, music and dance, drawing and sculpture, exist in
every human culture. And thereiseconomic evidence, too: theamount of money
people spend to acquire and experience art.

From thisevidence, we caninfer, given the conclusion of Diagram 4.4,
that art isan extremely important value. Notice that we couldn’t infer thiswith-
out the argument in Diagram 4.4: the mere fact of art’ s ubiquity isnot necessar-
ily proof of its value. Mystical religions are ubiquitous as well, for example,
and we would have to examine the nature of religion to understand why it is
common (in fact, in its most useful aspects, it is a form of philosophy, and
purportsto make theworld intelligible to people). But since we can show why
art isneeded, and observethat it iswidely prized and produced, we have every
groundsfor esteeming it asavalue.

Bear in mind that the argument in Diagram 4.4 does not summarize all
thewaysinwhich art isvaluable. For instance, as the author Kay Nolte Smith
pointed out, many forms of art give one the vicarious experience of living an-
other life, in an aspect of existence such as adifferent time, place, career, sex,
nationality, moral character, etc. Thisrole of art can be very important in choos-
ing one’ spurposesin life, by enlarging one’ s sense of human possibilities. Also,
art that concretizesideas one disagrees with can still be aesthetically pleasing;
the experience of alien ideas as real can also give one insights into the way
advocates of those ideasthink of them. Art isalso prized for aspects of design,
including properties of elegance, symmetry and beauty. But art’s great power
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derivesfromitsrole as the concretizer of philosophy, and thisiswhy we have
focused on this aspect to the exclusion of other equally valid points.

Social Values

So far the values we have discussed are spiritual ones, which relate
directly to the needs of reason. But of coursewelivein society and interact with
othersin the course of pursuing these values (aswell asvaluesin other catego-
ries). Objectivismisoften inaccurately characterized as a philosophy of rugged
individualism or ethical solipsism, partly because much of Rand’ s work, both
fiction and nonfiction, was devoted to criticizing altruism asamoral doctrine.
Thiscritical aspect of Rand’ swriting lent it polemical power, especially in stak-
ing out room for individualism against the reflexive collectivism of her age.
However, to reject altruism as afundamental goal in ethicsis not to deny the
importance of society and social values, but rather to put them on their proper
foundation. The purpose of this section isto show how Objectivism analyzes
social values.

We pursue the val ues obtainable from othersin myriad ways: going to
the grocery store, taking ajob, buying or selling a house, investing for retire-
ment, playing cards, joining ahealth club, going to school, attending a concert,
making friends, falling in love, raising a family, sharing the grief of aloved
one’ sloss, contributing to charity, and on and on. Considered in the concrete,
the values we seek through such activities are equally diverse, from the excite-
ment of a new romance to the security of aretirement fund. In fundamental
terms, however, Objectivism identifiesthree major valueswe can achieve through
our social interactions. Thefirst two of these are quite evident in theimpersonal
and public relationshi ps we have with other members of society. These areeco-
nomic exchange and communication. The third, which is more evident in the
personal or intimate sphere, isvisibility.?® Note that these values are often pur-
sued in combination rather than in isolation from each other. Certainly people
who are intimate with each other, for example lovers, also engage in exchange
and communication as part of their relationship, for instance. We distinguish
these basic valuesfor the sake of philosophical analysis.

Economic Exchange

Ayn Rand argued that, at the broadest level of abstraction, all proper
human rel ationships amounted to some kind of trade.® Much of that “trading”
isin fact implicit: here we are instead focusing on the explicit exchange of
goods. Economic exchangeisan integral part of everyday life. In modernlife,
as we saw when we discussed production, we get amost all our goods in the
marketplace, and count our productivity intermsof money, whichisof useonly
in exchange. We do our work as part of business firms, foundations, universi-
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ties, bureaucracies, and other organizations based on the exchange and coop-
eration of |abor.

The essential reason why economic exchangeisavalueisthat special-
ization in the division of labor multiplies our productive capacity dramatically.
Markets and firms are the means by which people institutionalize exchanges
that the division of labor requires. Thisinductive point waswell understood by
such Enlightenment-erasocial philosophersasBernard Mandevilleand Adam
Smith, and has provided the foundation for the modern field of economics.

Economic exchange servesthe material value of production, fulfilling
our material need for wealth. It also serves our spiritual needs, by allowing usto
encourage the creation of works of art, for example, and by providing the arena
in which we pursue our careers.

Communication

If welived inisolation from each other, our knowledge and skillswould
belimited to what we could discover from theworld and teach ourselvesto do.
Thanksto our ability to communicate, that is, to exchange ideas and knowledge
with others, we are each able to partake of the fruits of the cognitive labors of
generations. Communication is thus primarily ameans to the value of knowl-
edge, and because so much knowledge is available from others, aswe saw in
discussing education, communication is avery important value indeed. Com-
munication also allows us to coordinate our activities explicitly, making pos-
sible complex productive activities and economic exchange. In addition, itisa
vital ingredient of most other social values, such as friendship and love, for
example.

The primary ingredient in such personal relationships as friendship
and love, however, isvisibility. While economic exchange and communication
areobvious social values, and are widely recognized as such, theroleof visihil-
ity in human life is much less obvious. Objectivism has a unique insight into
why visibility isavalue, and our maintask in thissectionisto diagramthelogic
of itsexplanation.

Visibility

While exchange and communication are relatively impersonal ways of
interacting, visibility ismore personal and has deeper psychological roots. Itis
the essential characteristic that makes such personal values asfriendship, love
and companionship so powerful. Thetheory of visibility, outlined in Diagram
4.5, was primarily devel oped by Nathaniel Branden.® In simple terms, visibil-
ity isthevalue of seeing oneself reflected in others. Let’ sseewhy thisisavalue.



Visibility / 131
Diagram 4.5: Visibility
1) One needsto value oneself.

2) On€e' sdirect awareness of 3) One' s direct experience
oneself isintrospective. + of objective reality is the
perceptual awareness of

concretes.
4) One needs to be 5) If self-awarenessis 6) To experiencethe
aware of oneself. - toguideman’sactions, 4~ objective reality of
the self must be expe- oneself directly, one
rienced as objectively must experienceitin
real. concrete, perceptible

form.

~

7) Man needs to experience him- + 8) Visibility from others provides
self inaconcrete, perceptibleform. aconcrete, perceptible experience
of self.

Man needsvisibility from others.

Our starting points are some familiar observations. Premise 1 expresses
the cardinal value of Self: One needs to value oneself, apoint we have already
established.

Inview of the plain fact that one cannot value something of which one
isunaware, this premise impliesthat one needs to be aware of oneself. Thisis
Premise 4 inthe diagram. Recall that valuing oneself means appreciating—and
thus being aware of—one’ sfull identity asauniqueindividual, including one’s
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particular personality, interests, style, character, convictions, and other attributes.

Self isacardinal value becausein order to act in support of our lives,
over thewhole course of our lives, we need to value ourselves as beneficiaries
of those actions. A commitment to ourselves, and esteem for ourselves, isnec-
essary to sustain the motivation for such actions and to enjoy the rewards. In
regard to that enjoyment, as we noted, an appreciation of one’s identity is a
necessary condition for happiness. If this self-awareness is to motivate ac-
tion, however, one must experience his self as objectively real (Premise 5).
What does this mean, and why doesit present us with a problem?

The problem arises because one’s direct awareness of oneself is in-
trospective (Premise 2) Of course, one’ sself includes one’ swhole person, body
aswell as mind. Objectivism does not subscribeto any dichotomy between the
two. And we are aware of our bodies through enteroception (see Chapter 1). In
this section, however, we are concerned with the inner aspects of one’s being
from which one derives his deepest sense of personal identity. We are con-
cerned with the self as“ The thing that thinks and values and makes decisions,”
asAyn Rand put it in The Fountainhead. And we are aware of these inner di-
mensions of our being only through introspection. But one’s fullest experience
of objective reality is the perceptual awareness of concretes (Premise 3).

Premise 3 also played arole in the demonstration that art isavalue.
Indeed, the logic of the need for visibility isexactly parallel to that of the need
for art. Perception isthe foundation of all other knowledge. Asour only form of
direct cognitive contact with the world, it is the touchstone and benchmark of
our sense of reality. In the case of art, the argument turned on the contrast be-
tween the abstractness of one’ s philosophical convictions and the concreteness
of perception. In the case of visibility, the argument turns on the contrast be-
tween the introspective access we have to our selves and the external focus of
perception. In Chapter 1, when we discussed the axioms, we noted that in per-
ception we are aware of things as existing, as having identities, as being what
they areindependently of our awareness of them. Thisisthe source of our con-
cept of objectivity, and perception gives us our fullest, most immediate, and
most powerful experience of objectivity. Introspection, by contrast, isamode
of awarenessinternal to our consciousness. Even here, of course, the primacy of
existence still applies: our thoughts, feelings, values, personality, character, etc.,
exist and arewhat they are. But our awareness of them lacksthefull and imme-
diate sense of objectivity that external perception provides.

By contrast with the solid presence of achair, or of one’ sbody as one
sitsinit, athought or feeling can seem intangible, fleeting, not fully real. And
the permanent aspects of the self such as personality and character are hard to
discern accurately becausethey are parts of abackground that pervadesall one’s
thought and actions: there is no immediate contrast object. We can conclude
that to experience the objective reality of oneself more fully, one must expe-
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rience it in concrete, perceptible form (Premise 6). Thisintermediate conclu-
sion follows from Premises 2 and 3. And because we do need to experience
ourselves as objectively real (Premises 4 and 5), we can conclude that man
needs to experience himself in a concrete, perceptible form (Premise 7).

That iswhat visibility doesfor us. That iswhy visibility is an impor-
tant value. As Premise 8 states, visibility from others provides a concrete,
perceptible experience of self. Thisis an inductive conclusion, based on the
abundant datawe all have from our rel ationshipswith other people, along with
theinsights of psychologists.

The phenomenon of visibility worksin two ways:

1) Other people embody valuesjust aswe do, so getting to know some-
one who embodies one' sown values allows usto experience thetraitswe value
in a perceptible form. For instance, one pleasurable aspect of interacting with
one' ssiblingsisexperiencing mannerisms and often fundamental attitudes much
like one’ sown. Similarly, getting to know people with whom one shares acon-
creteinterest, such as painting or foreign cultures, allows oneto experience, in
an external form, the engagement with that subject weusually only feel fromthe
inside. One need not even beintimate with someone to experience this kind of
visibility: one may admire a stranger for his character traits, for instance, or
identify with afigure from history.

2) Theway peoplerespond to us gives another form of visibility. When
aperson responds to one in conversation, for example, heis responding to the
ideas and sentiments that one has expressed, as well as to the manner of the
expression. One can “gauge’ oneself by the way the other person reacts. This
effect isespecially powerful inintimateinteractions, such as profound friend-
ship or romantic love, because the respondent isthen much more aware of one’s
whole self, by dint of experience. Also, one’ sown familiarity with and admira-
tion for the respondent increases one's awareness of the meaning of the re-
sponse. Thisis one aspect of what makes romantic relationships so powerful,
but it operatesin all sorts of relationships, to varying degrees, and one can get
thiskind of visibility for certain aspects of oneself, as an actor does when an
audience applauds his show.

We can only determine by introspection whether these two types of
visibility are actually an important part of what we get psychologically from
social intercourse. A secondary source of information is psychological research.
Given Premise 8, we are ableto conclude Diagram 4.5 by afinal inferencefrom
it and the previously established Premise?. Sincevisibility isameans of gain-
ing a concrete experience of oneself, and since one needs such an experience,
we can infer that man needs visibility from others.

Thisconclusionisconfirmed inductively by thefelt need for relation-
ships, by the loneliness and isolation one feels at the absence or loss of such
relationshipsin one'slife. Asinthe case of art, we need thisinductive evidence



134 / Chapter4

not only to confirm but to complete the deductive argument. After all, thereare
forms of visibility other than the kind we get from other people. One can look at
oneself in the mirror. One can watch oneself on avideotape. Someone who is
learning to perform in public, for example, can usually benefit from seeing a
video recording of himself performing: it allows him to discern, as an external
observer, mannerisms that he could not discriminate clearly on the introspec-
tivelevel. Indeed, the sense of strangeness that most people experience when
they first seethemselves on videotapeisagraphicillustration of the difference
between introspection and perception as modes of awareness of the self.

There areyet other formsof visibility. Most peopletake satisfactionin
arranging and decorating their homes according to their taste, and take pleasure
in seeing themselvesreflected in their surroundings. And one component in the
pride we take in viewing a project we have completed—a book manuscript, a
successful meeting, a garden in bloom—is the awareness of it as an embodi-
ment of our effort and creative vision. Nevertheless, none of these other forms
of visibility can provide uswith asfull an awareness of our identities as can the
interaction with people who can respond to the full range of our personalities
and characters.

It'simportant to note that visibility is but one of the constellation of
values one can gain from asocial relationship. Any relationship gives one op-
portunitiesto gain values from economic exchange and communication, aswell
asvisibility. In atypical family, for example, members offer each other finan-
cial assistance from timeto time, and communicate ideas and lessonsfrom life
to each other (to say nothing of parents educating children), on top of providing
other memberswith an enhanced awareness of their own identities.

Conclusion

Now we have achieved a better understanding of the cardinal values,
and some important spiritual and social values. We have also surveyed, by ex-
ample, the method by which Objectivism traces values back to the ultimate
value of life. In other words, we have developed a clear sense of the “what” of
ethics: what we should act for. Now we are ready for the “how.” That is the
subject of the next chapter.

Thevaluesthat we haveidentified in this chapter reflect universal hu-
man needs, and we have accordingly stated them in the abstract. Aswenoted in
Chapter 2, when we discussed the connection between needs and values, each
person has these needs in a specific individual form. People differ in the par-
ticular forms of art to which they can respond, for example, or in the relative
importance in their lives of close romantic relationships. Within the abstract
structure of values we have identified, each person must develop his personal
hierarchy of valuesto seek in life and guide one' sdaily decisions. Our abstract
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analysis will not dictate those personal commitments. But it does have three
important functions:

. It grounds basic human values in the alternative of existence or non-
existence, thus showing how they are objective.

. By connecting survival to values such as friendship and art, it begins to
show how survival requires flourishing, or in other words, how achieving a
“mere” liferequiresliving agood life. Wewill flesh this out even morein com-
ing chapters.

e |t showsthat these values arelogically consistent, because they reflect a
moral goal and areality that are non-contradictory, and thusthat a“ state of non-
contradictory joy,” i.e. happiness, ispossibleinlife.

1 What Rand callsthe cardinal value of Self-Esteem, we call the cardinal value
of Self. The reasons for this will be made clear as we discuss the diagram.
Thereisacommon usage of “cardinal” that means“quantified,” and is usu-
ally contrasted in discussion of valuewith ordinal value. Thisisnot the mean-
ing of “cardinal” in thiscase. Rather, it refersto something that is of foremost
importance.

2“Galt’' s Speech,” FNI 128

3 The relationship between valuation and a beneficiary can seem confusing if
we ignore the life-supporting ethological character of value. It is true that,
having freewill, aperson can “act to gain and/or keep” endswhich are of no
benefit to himself. Thisiswhat self-sacrifice amountsto. Whileit istruethat
such ends can be esteemed and acted for intentionally, asif they were values,
in the Objectivist analysisthisisafaulty application of the human capacity
for acting purposefully, and amisapplication of concepts such asbenefit, value,
etc. Thus, we must distinguish from aperson’ svalue-system, which may fail
to be objective whileimplicitly accepting the choiceto live, from an arbitrary
assertion of purposesthat are unconnected with life.

4 Induction and deduction are treated, asthe reader will recall, in the Introduc-
tion.

5 Citation on anxieties needed. See Alan Waterman, The Psychology of Indi-
vidualism*?

6[*Aging and activemind? Ask Ken L.]

7 Readings on religious wars include, e.g. C.V. Wedgwood The Thirty Years
War (London: Pimlico, 1992 [1938]). See Simon Schama Citizens, a Chronicle
of the French Revolution (New York: Random House, 1989) for an assess-
ment of therole of irrationalism, especially elevation of sentiment over pru-
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dence, inthe coming of the Terror of 1793, and theimperialism that followed.
For irrationalismin Nazism, see Leonard Peikoff The Ominous Parallels (New
York: Meridien, 1993).

8 References on Enlightenment, Song Dynasty social conditions*

9 Rand, “The Objectivist Ethics,” 25. In hisObjectivism, 298, L eonard Peikoff
confines his discussion of purpose asacardinal valueto the context of prod-
uct work asman’ s central purpose. We address this approach in Chapter 5.

10 Atlas Shrugged. 94

11 David Schmidtz “Choosing Ends” in Ethics 104 (January 1994) 226-251
considers how people choose broad goals intended to invest meaning into
their livesand provide the basisfor choosing among subsidiary values. Hav-
ing the broad goal of choosing a career isone example hetreats.

12 See also Viktor Frankl Man’s Search for Meaning (New York: Touchstone,
1984) for adiscussion of atherapeutic approach centered on attributing mean-
ingtolife.

13 See e.g. Donald F. Klein and Paul M. Wender Understanding Depression
(New York: Oxford University Press, 1993) New York: Oxford, 1994 119,
122. Note that it is well established that severe depression often has a bio-
chemical basisthat can be alleviated with proper medication, although therapy
isstill useful in many of these cases. Thus the fact that person is depressed
cannot serve as prima facie evidence for any sort of moral shortcoming.

14 The wave of corporate reorganization in North America during the 1980s
and 1990s has often involved the management of firms refocusing their ac-
tivities on the basic purpose of maximizing value for shareholders. Business
firmsare unlike many organizationsin having such anarrow ultimate goal .

15*Citeson progress attitudes among Victorians, Asian Tigers: Horatio Alger,
Gertrude Himmelfarb? On East Asia: EzraVogel e.g. Japan as Number One
(New York: Harper & Row, 1985[1979])or One Step Ahead in China (Cam-
bridge: Harvard University Press, 1989).

16 Of course, the ethics of self-sacrifice have gained prestige from the per-
ceived success of groups that practice it, including conquerors such as the
Romans, and religions such as|slam and Christianity. But it is certainly plau-
sibleto point out that these ancient societiestended to becomerigid and stag-
nant, and often were pronetointernal conflict, al conditionsthat tend to harm
thelivesof individual membersof the society in question and lead, intime, to
the downfall of itsinstitutions aswell. A similar process might be credited
with bringing about the victory of the creative, individualistic West over the
relatively stagnant, collectivistic Communist Bloc during the 20th- Century
“coldwar.”

17 See e.g. Nathaniel Branden, Honoring the Self (Los Angeles: T.P. Archer,
1983) New York: Bantam, 1985 71-79. Branden, alife-long Objectivist, is
widely considered a pioneer in the field of self-esteem theory. See also his
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The Six Pillars of Self-Esteem (New York: Bantam, 1994) for an overview of
this approach to self-esteem. See also Bednar, R. and Peterson, S. Self-es-
teem: The puzzle of low self-regard (New York: Plenum, 1993).

18 Part of education must include theindependent confirmation of theinforma-
tion oneislearning. One may learn ideas directly from others, but one can
only besureof their truth or falsity when one has considered the evidencefor
them oneself, by experiment, for instance. This confirmation need not be ex-
cessively technical: one cantest thegravitational constant of earth with apair
of balls, for example, and thereis no harm in depending on reliable experts
for information so long as one recognizes that such information comes at
second-hand. Wewill addressthisissuein moredetail in our discussion of the
virtue of independence, in Chapter 5.

19 Of course, neither the hierarchy of knowledge nor the order in which one
must acquireit arefixed in such away that thereisalwaysand only oneway
of coming to apiece of knowledge. However, it istrue that one can’t under-
stand certain abstract truths without the knowledge they presuppose. For in-
stance, this discussion requires an understanding of what conceptual know!-
edgeis: that isaconstraint that cannot be avoided.

20 Ayn Rand, “Philosophy and Sense of life,” in The Romantic Manifesto 2nd
rev. ed. (New York: New American Library, 1975) 30.

21 Seee.g. ibid. 34-44.

22 Rand, Introduction to Objectivist Epistemology, 74.

23 In discussing art, we are addressing the essential aspects of what is com-
monly known as* high art.” We neglect an important aspect of esthetics, the
theory of beauty, which means also leaving out adiscussion of design or deco-
ration, which istherole much so-called “art” performstoday.

24 Rand’ sessayson art are collected in Rand, The Romantic Manifesto. Peikoff’s
OPAR, Chapter 12, has an able summary of those essays. For acritical study
of Rand’ saesthetics, and its connectionsto other aesthetic theories, seeMarder-
Kamhi and Torres, What Art Is.

25 Music is the only major form of traditional art that is not obviously a re-
creation or representation. There are avariety of theoriesasto how music fits
in: Rand supposed that musi ¢ represented emotional or mood states, and many
other thinkers have shared similar views.

26 Ayn Rand “The Psycho-Epistemology of Art,” in The Romantic Manifesto
19.

27 Ayn Rand “ Art and Cognition,” The Romantic Manifesto 45.

28" The Psycho-Epistemology of Art,” 21

29 We do not claim that these three values represent an exhaustive analysis of
social values. That would depend on an inductive examination of the range of
concretevalues, an analysiswhich, to our knowledge, has never been donein
asystematic way inthe Objectivist literature.



138 / Chapter 4

30 e.g. “Thetwo great values to gained from social existence are: knowledge
andtrade.” Rand, “ The Nature of Government,” in The Virtue of Selfishness
107

31 Seee.g. Branden The Psychology of Self-Esteem, Chapter 11.



